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EMPLOYMENT  HISTORY

JAN 2021 - PRESENT

Marketing & Design Specialist, LogisticsFlow (LFI), Remote

At LFI, I collaborate with 20+ stakeholders from electronic distribution firms helping with brand

development, paid campaigns, marketing report creation, and front-end web design.

MAR 2023 - MAY 2023

Instructional Media Specialist, UNM College of Pharmacy, ABQ, NM

Learned about ACPE requirements & CPE administration, assisted in NEO course enrollment via Moodle,

supported OSCE setup, and contributed to rebranding mock-ups for UNM's CPE and NEO websites.

MAR 2011 - DEC 2020

Marketing & Design Specialist, Component Distributors, Inc., Denver & Remote

Designed and created visually appealing marketing materials and websites to support the brand image

and promote products and services.

APR 2010 - MAR 2011

Jr. Web & Graphic Designer, HBW Marketing & Branding, Denver

Led web design processes from concept creation to coding, managing a team of three designers to meet

deadlines. Engaged in client communications, estimated projects, and collaborated with the CEO.

JUL 2005 - APR 2010

Web & Graphic Designer, American DataBank, Denver

As the sole designer at American DataBank, I collaborated with sales, operations, and IT, creating 200+

custom background check websites for clients in education, healthcare, and corporate sectors.

AUG 2002 - AUG 2010

Free-Lance Web & Graphic Design, KmrDesigns, Denver

Designed marketing materials & websites for 25+ businesses.

EDUCATION

APR 2023 - FEB 2024

Digital Marketing Bootcamp & Business Analytics (Passed), Promineo Tech & Ziplines -

UNM Continuing Education, ABQ, NM

Completed a 16-week Digital Marketing Bootcamp and 10-week Business Analytics certificate from UNM's

Continuing Education Business Development Courses.

2018 - 2020

Master of Arts, Instructional Design & Technology, GPA: 3.96, 30 Credits, The University

of New Mexico, ABQ, NM

Delved into instructional design, covering topics from understanding the adult learner and global e-

learning to prototyping designs, utilizing presentation technologies, and exploring virtual worlds in online

learning, culminating in a capstone internship project.

2004 - 2006

Bachelor's Degree in Technical Communications / Multimedia Production, GPA: 3.39, 61

Credits, Metropolitan State University, Denver, CO

I completed diverse multimedia courses covering topics such as DVD Authoring, Interactive Multimedia

Writing, Visual Basic Programming, Multimedia Production, Scriptwriting, Communications Law, and

Budgeting for Multimedia.

1998 - 2004

Associate of General Studies (Production & Design Tech), Associate of Applied Science

(Graphics & Animations Tech), Certificate (Graphics & Animation Tech), GPA: 3.62, 137

Credits, Red Rocks Community College, Lakewood, CO

Coursework included Web Design, Digital Photography, Print Design, Color Theory, Photoshop, Illustrator,

Video Editing, Sound Production, Animation and more.

SKILLS

Adobe Creative Cloud, MS Office,

Google Products, HTML, CSS,

Bootstrap, Design Fundamentals,

Optimization Techniques,

WordPress, Basic Tableau.

Digital Marketing, Brand Building,

Graphic Design, & Business

Analytics, Project Analysis, Pre-

Production & Project Planning,

Client Communication, Team

Oriented, Self-Starter.

HOBBIES

Gardening & Landscaping,

Mosaics, Painting, Clarinet &

Flute, Violin, Poetry, Walking Dogs,

& Lap Swimming.

linkedin.com/in/kmrdesigns

kristarundiks@msn.com

303-667-6075

KRISTA M. RUNDIKS

DESIGNER  &  MARKETING  PROFESSIONAL

PROFESSIONAL  SUMMARY

With 15+ years in digital media, marketing, content creation, and business analytics, I'm dedicated to advancing

brands. My goal is to elevate my career through industry best practices and collaborative relationships. Visit

www.KmrDesigns.net for more information.
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Design is a way of life, a point of view. It involves 
the whole complex of visual communications: tal-
ent, creative ability, manual skill, and technical 

knowledge.” - Paula Scher
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Logo design is a vital aspect of visual branding, condensing a brand’s identity into a distinctive symbol. It involves a strategic 
blend of graphics, typography, and color to create a memorable and versatile mark. The goal is to craft a logo that commu-
nicates a brand’s essence effectively and fosters recognition across platforms, serving as a visual ambassador in the competi-
tive business landscape.

LOGOS
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CORPORATE BUSINESS CARDS
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A well-designed letterhead not only imparts a sense of professionalism but also enhances brand recognition. It is an integral 
part of corporate stationery, contributing to a cohesive and polished image in all written interactions.

LETTER HEADS
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WEBSITE MOCK-UPS (RE-DESIGNS)

Before

Proposed

Website mock-ups for redesign projects involve creating visual prototypes that illustrate the proposed changes and 
improvements to a website’s layout, structure, and design elements. Mock-ups serve as a tangible representation of the 
redesign concept, allowing stakeholders to visualize the anticipated changes before actual implementation. 

Visit:
www.cdiweb.com
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MOCK-UPS (RE-DESIGNS CONTINUED)

Website mock-ups typically include detailed representations of key pages, showcasing the new color schemes, typography, 
navigation, and overall user interface. This mock-up entails showcasing brand updates for UNM’s CPE program.

Current

Proposed
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MOCK-UPS (RE-DESIGNS CONTINUED)

Website mock-ups are valuable tools in the redesign process, facilitating collaboration and feedback among designers, 
developers, and clients, ensuring a more informed and effective redesign strategy. This mock-up was for UNM’s Nuclear 
Education Online (NEO) program.

Current

Proposed
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WEB DESIGN
This website design involved crafting and organizing digital content within the WordPress platform to enhance user 
experience and visual appeal. The goal was to create engaging and user-friendly web pages for NVision Labs a CDI 
company. 

Visit: www.nvisionlabs.co
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WEB DESIGN (CONTINUED)

This WordPress design delivers a seamless browsing experience across various devices and incorporates the companies 
branding with strong calls-to-action throughout.



A brand book, also known as a brand guidelines or style guide, is a comprehensive document that outlines the key 
elements and rules for maintaining a consistent and cohesive brand identity. It encompasses guidelines for visual elements 
such as logos, colors, typography, imagery, and layout, as well as guidance on tone of voice, messaging, and overall brand 
personality. I built this brand book for New Mexico Artisans. 

12

BRAND BOOK 
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New Mexico Artisans is a startup idea coming to fruition in mid 2024. It’s a premier destination for discovering and 
supporting local handmade sustainable products and services. 

WEB DESIGN 

Visit: www.newmexicoartisans.com
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This micro-site project was requested by Peace Corps volunteers in Benin, West Africa. Developed on the WordPress 
platform, this volunteer-driven initiative aims to enhance the digital experience and promote the agricultural association.

WEB DESIGN (CONTINUED)



This is a WordPress design created for Recherche Interior Design that guides both new and existing clients through the 
captivating journey of Recherche’s interior design process. 
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WEB DESIGN (CONTINUED)
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One of the e-commerce enablement sites built for an electronic distribution client through LogisticsFlow.

E-COMMERCE ENABLEMENT

Visit: https://shop.markimicrowave.com



17

E-COMMERCE ENABLEMENT (CONTINUED)

Visit: https://psemi.rfmw.com
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Looker Studio Reports facilitate data-driven decision-making by providing a user-friendly interface to explore, interpret, 
and share meaningful insights. The reports can be customized to meet specific business needs, offering a powerful tool for 
organizations to extract valuable information from their data sets and drive informed strategies.

LOOKER STUDIO REPORTS
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LOOKER STUDIO REPORTS (CONTINUED)
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TRADE SHOW DESIGN
Throughout my tenure at CDI, I actively collaborated with the sales team to conceptualize and execute numerous tradeshow 
booths and marketing materials.
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TRADE SHOW DESIGN (CONTINUED)
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ELECTRONIC LINE CARDS
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ELECTRONIC LINE CARDS (CONTINUED)
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ELECTRONIC LINE CARDS (CONTINUED)
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EMAILS & SURVEYS
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Bootstrap Customer Checkout Wireframes.

WIREFRAMES (UX/UI)  
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WORK BREAKDOWN PROCESS
The work breakdown process involves breaking down the project scope into distinct tasks and deliverables, creating a visual 
representation of the project’s organizational structure.
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Bootstrap 5 Admin Wireframes.

WIREFRAMES (UX/UI)
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WIREFRAMES (UX/UI) (CONTINUED)  
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TECHNICAL MARKETING CONTENT  
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TECHNICAL MARKETING CONTENT (CONTINUED)  
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