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Login

* Visit:
* Login with: Gmail Account Email and PW

o AdWords Account: XXX-XXX-XXX

e More Info:


https://ads.google.com/
https://support.google.com/google-ads/answer/1722062?hl=en&sjid=11307664113779534664-NC

Dashboard and Main Navigation

» Use the main navigation on the left and filter on a date range on the right.
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https://support.google.com/google-ads/answer/6379084
https://support.google.com/google-ads/answer/6379084
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https://support.google.com/google-ads/answer/2567043?hl=en
https://support.google.com/google-ads/answer/2567043?hl=en

Search Campaigns

* The budgetis allocated on the “Campaign” level and shared by any AdGroups in the Campaign.
* Agoodruleisup to3AdGroups should be created per Campaign.

* Agoodruleis up to 3 Responsive Search ads should be created per AdGroup.

* Agood ruleis 5-20 keywords should be added per AdGroup so that it’s tightly niched.

* Keywords can be defined as “Exact Match”, “Broad Match”, and “Phrase Match”.

» AdWords offers a keyword planning tool.

« Agoodruleistoincorporate utm parameters on your destination ad url for reporting purposes.

More Info:


https://support.google.com/google-ads/answer/9510373?hl=en

Responsive Search Ads

* Under your Search Campaign’s AdGroup, you can create “Responsive Search Ads”.

* There are several field types such as Headlines and Descriptions in which you can populate to create your “Responsive Search
Ads”.

* It’sagood rule toinclude “Keywords” in your Ad Copy.

e More Info:
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https://support.google.com/google-ads/answer/7684791?hl=en&sjid=16794818998503147272-NC
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https://support.google.com/google-ads/answer/7331111?hl=en-AU&sjid=16794818998503147272-NC
https://support.google.com/google-ads/answer/7331111?hl=en-AU&sjid=16794818998503147272-NC
https://support.google.com/google-ads/answer/7331111?hl=en-AU&sjid=16794818998503147272-NC

Search Campaign - Keywords

There are several keyword types you
can use in AdWords such as Exact
Match, Broad Match, Phrase Match, and
Negative Match. Broad Match is
recommended.

Thereis also a Keyword Planner to help
you find matches for your campaign.

Try to keep only “Eligible” keywords in
the campaign so your quality score
remains high.

Also try to incorporate keywords into
your search ad content.
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https://ads.google.com/intl/en_us/home/resources/articles/guide-to-keyword-match-types/
https://ads.google.com/intl/en_us/home/resources/articles/guide-to-keyword-match-types/
https://ads.google.com/intl/en_us/home/resources/articles/guide-to-keyword-match-types/
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* You can also use the

* ClickonTools>Planning >

Keyword Planner

Keyword Planner Tool to
explore options for
keywords.

Keyword Planner.
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https://support.google.com/google-ads/answer/7337243?hl=en
https://support.google.com/google-ads/answer/7337243?hl=en

Campaign Settings

* Make sure to review your
Campaign settings for Ad
Locations, Ad Schedule,
Networks, Devices,
Languages, and more.

* You can also allocate any
exclusions on the Campaign
level.
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https://support.google.com/google-ads/answer/1704395?hl=en
https://support.google.com/google-ads/answer/1704395?hl=en

Performance Max Campaigns

* Performance Max campaigns are
dynamic campaigns that utilize search,

shopping, and various asset types and © Alcampaions || 3 PMAX-Marli
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https://support.google.com/google-ads/answer/10724817?hl=en
https://support.google.com/google-ads/answer/10724817?hl=en
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https://support.google.com/faqs/answer/2987537?hl=en
https://support.google.com/faqs/answer/2987537?hl=en

Recommendations Tab

» Make sure to frequently visit the
Recommendations tab and N Googleads [Qcicmmeomes s 2 |
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https://support.google.com/google-ads/answer/3416396?hl=en
https://support.google.com/google-ads/answer/3416396?hl=en
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