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Business Challenge

- New Mexico Artisans (NMA) is an online
start-up that needs to build brand awareness
by creating a website, marketing materials,
and proceed with creating digital marketing
campaigns.

- The following presentation will showcase the
NMA brand and the digital marketing goals
and objectives to help build brand awareness
for this new online business.
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Business Model Canvas: New Mexico Artisans (NMA)

8.

Key Partners
Local producers of farm fresh
ingredients and goods, local
producers of hand made
products, local sustainable
services, local cultural
organizations and festivals, local
crafters, local small vendors
businesses.

6.

Key Activities
Key activities are attending public
gatherings and events such as farmers
markets, art, cultural, and music festivals,
and visiting current and new businesses.
Primary objective is to inform and
interview artisans and obtain photos to
showcase their personal stories,
products, and services to prospective
clients, buyers, and partners. Report of
marketing statistics will be provided to
the artisans & businesses and follow-ups
on additional features and paid services
will be provided.

7. Key Resources
Include a well-designed and fast loading
website to blog featured articles, house
digital advertising, and support a large
number of visitors. Personnel to visit,

interview, sign-up, and create content for

new artisan stories. A designer who can
create html emails and other digital

marketing assets surrounding the paid

package offerings. Content editing and

digital publishing skills. Reporting metrics

and data to support blogging and
advertising.

2.

Value Proposition
NMA is helping local businesses
digitally market their products

and services to interested

audiences through free
content creation such as
blogging as well as includes
supplemental paid
advertisement packages such
as digital ad space on the
official website, printed
materials, email and social
marketing, video creation, and
featured brand narratives.

3.

Customer relationships
Local artisans should expect direct lead
generation from content and advertising
materials, an increase in impressions
and brand visibility from new and
existing customers, creating new
partnerships through collaborative
marketing and events.

Local audiences should learn more
about sustainability, handmade
craftsmanship, local culture and

community.

4.

Channels
The NMA website will be optimized to
rank organically with competitive
keyword searches, utilize a paid local
search campaign, utilize postcard
handouts left in stores and businesses,
advertised in local magazines and shops,
advertised on social media such as
Facebook, Instagram, LinkedIn,
YouTube, Twitter.

1.

Customer Segments
NMA is creating value for
producers and providers of
local handmade goods and
services pertaining to arts,
farming, culinary, hospitality,
sustainability, and
community sectors.

NMA is creating value for
interested and current
subscribers and buyers of
these products.

9. Cost Structure
Top costs will include web design and hosting, travel and information gathering of artisans, writing
and creating content for artisans, creating & buying advertising for the overall business, paid
advertising package costs for clients, reporting of advertising, software, hardware, equipment costs,
and staff for future growth.

5. Revenue Streams
Top 3 are paid advertising packages purchased by artisans, purchased brand boost and
content creation, eventually artisan e-commerce opportunities, and artisan partnership
events.




Know Your Why

Business Name: New Mexico Artisans
Tagline: Authentic & Handmade Products, Services, & Culinary Delights

WHY (Purpose) HOW (Mission)

WHAT (Positioning)

Authentic & Handmade Inspiring people
Products, Services, & through sharing local

Culinary Delights. stories and
entrepreneurial

passions around
innovative, sustainable,
and creative products,
services, and practices.

We bring you a fresh
perspective on local
quality, authentic &
sustainable products &
services, you'll want to
support.

Simply the best, made
for you.

Experience the
authenticity.




Brand Visuals




We Are:

- Conversational
Informative
Professional
Enthusiastic

Passionate
Trustworthy
Friendly
We Are Not:
* Frank
* Snarky
* Formal
+ Edgy

* Conservative
e (Coarse




New Mexico Artisans: Swot Analysis

S

Strengths

Affordable pricing &
services model approach
ranging from free to
paid packages.

Quality writing and asset
creation.

Provides a wide variety
of local products &
services.

Friendly and engaging
staff.

Interesting content.
Artisan partnership
opportunities.

Good lead generation
and reporting.

W

Weaknesses

Lack of content due to
start-up phase.

Lack of brand
recognition due to
startup phase.

Lack of staff resources
due to start up phase.
Need to create contracts
for agreed upon free
advertising & paid
services.

O

Opportunities

Provide an extensive
local online channel for
two primary audiences.
Complement digital
services with a
traditional magazine.
Create video
documentaries and delve
into the streaming
platform.

T

Threats

Competitors carry brand
recognition due to
longevity in market.
Competitors sell
magazines and digital
subscriptions.
Competitors have larger
advertising budgets.



Competitor Swot Analysis: edible New Mexico

S

Strengths

* Engaging and Quality
Design & Visuals to
Website and Magazine.

* Interesting Content.

* Online and Print
Channels.

* Spans Statewide &

* Includes Recipes &
Films.

*  Themed films such as
Five-Minute Fridays and
Table Hopping.

* Showcases a local hero
award.

W

Weaknesses

Lack of advertising
pricing and transparency
on website.

Only showcases print
advertising guidelines on
website.

Doesn’t have a website
directory.

Slow website search.
Magazine is more well-
known than website.
Weak YouTube &
Pinterest page.

O

Opportunities

Has long established and
respected brand to gain
new customers.

Has credible
partnerships that could
be linked to more.

Has larger staff and
financial resources for
continued growth.

Has a nice Instagram
page to leverage.

T

Threats

Keeping up with social
media.

Not utilizing website
video on Social media.
Don't see a lot of website
advertisement so digital
space takes a back seat
to the print magazine.
Technology updates. For
example, possible better
e-reading technologies
for digital magazine
space.
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Marketing Channels In a Typical Journey

AWARENESS INTEREST

Online Display Advertising
YouTube

Email / Text Marketing
Magazine Ads

Social Posts

Search Advertising

In Store

Podcasts

Organic Search
PPC

Online Directory
Near Me

Blogs & Articles
Newsletter

Promotions

LOYALTY

Website
Online Purchase

Request for more
information

Outdoor

Reviews

Social Posts

Community Forum
. Promotions

. Email / Newsletter




Méa kiedimggOblaamee [Exaanppéss

AWARENESS INTEREST LOYALTY

S S e LOCAL HBROBS Co i sSis et Snss m ‘Winter Park HONey  yome asout- 408~ BLOG VIDEOS- ONSALETODAY Q OGIN/REGISTER 1 By < > X
C & Purc Rew Honey Gueranieed < o - the
TO OUR 2022 LOCAL HEROES 3
RESTAURANT = Q) Albuquerque Allergy
Albuquerque -_— Honey

MTueci's Restaurants.
Santa Fe
Paloms 0

Grester New Mexica

$3.95 - $55.80

N

Placitas

CHEF

FARM/RANCH Q ¥ Albuquarque
Cantral New Maxico Sy ook Mo
Mat's Mushroom
Farm, Los Ranchos Donume i (S B
Gl Dru Rusbush, ©
Northern Radish & Rye
B Vi e s Whasiee LU C— v
s Lamb, Kolly Torres, ©
Tierrs Amarilla © Black Bird Saloon, P
Los Carrilos val S PET

BEVERAGE 2

ARTISAN A $13.95

Boer & = E BEVERAGE

Second Street i3 = ARTISAN

el Spilts

i I Safo House Distling, ispoblanos) « Instagram photosand  yigy

W yne BB (] e ) . ‘
2 Pl = Website / Online ~

Purchase

Social

ey

z o,
oY : 20% OFF
\ 3 =) Located in the heart of downtown Albuquerque, Es Que Candolin Cook heads to northern New Mexico for an inside / < YOUR NEXT PURCHASE
< 2 Market is where pawer couple Jessica and David Swan look at four-season farming and some of the chefs who are 3 REDI SEOREY e ERcoswie

. . combine their lfclong involvement in regenerative highlighting local winter produce. i) .
P t M A d wariculture; commumity sidvooncy; weid fhe colinrwedd ) ‘
r I n a g a Z I n e S for an experience that goes well beyond breakfast burritos, READ MORE 0 u t d 0 0 r. O r | n S t 0 r e
READ MORE



New Mexico Artisans: Objectives & KPI's

Business Challenge:

Business Goal:

SMART Marketing

Objectives:

Primary KPI:

Secondary KPIs:

To increase brand awareness for NMA startup online business. To provide an informative online resource
and directory that connects local artisans with customers looking for unique, quality, sustainable
products and services. To provide local artisans with other partner resources and additional digital
marketing services.

Increase brand awareness for local New Mexico artisans by driving new and current customers to original
optimized content that will help grow customer awareness and interest in an artisan’s products and
services and ultimately result in a new lead or purchase.

Increase a NMA’s brand awareness by providing at a minimum 200 customer impressions a month for free
and a minimum of 500 customer impressions for paid services.

Provide 1-5 new monthly customer leads through paid digital marketing campaigns.

Drive @a minimum of 100 impressions to the NMA custom webpage through creating custom content.

Paid - Drive @ minimum of 200 Paid - Drive @ minimum of 100 impressions Paid - Drive @ minimum of 100
impressions through Instagram, through email marketing. impressions through YouTube.
Facebook, and Pinterest. Drive a minimum of 1-5 new monthly leads.




Minimum Viable Persona

NewMexicoArtisans.com - Advertising Partner

"l would like to increase my
business brand awareness
and product sales.”

Age: 30-65
Work: Self-Employed
Location: New Mexico

Goals

e Gain more customer contacts.

¢ Increase non-paid online search results.
» Increase online inquiries & orders.

Frustrations

e Lack of marketing budget and time.
o Lack of digital marketing knowledge.
e |ack of brand assets.

Bio
A New Mexico Artisan Advertising Partner is looking for

affordable ways to market their hand-made or one of a
kind sustainable product and/or service as well as create

partners and connections with other like-minded artisans.

An Advertising Partner is ideally looking to promote their
business online while showcasing values that support
local business, utilize sustainable business practices, and
are health and environmentally conscience.

Motivation

Incentive

Fear

Growth

wn
o
o,
&

Preferred Channels

Traditional Ads

Online & Social Media

Referral




Minimum Viable Persona

NewMexicoArtisans.com - Consumer

"Looking for unique, high-
quality, sustainable, locally
sourced products and
services that also help the
community.”

SBT w3

Age: 25-75
Family: Single or Married, Kids,
Location: New Mexico

Goals

Find and try unique and new products & services.
e Support local small business and healthy living.

e Learn about local community and be inspired.

e |s looking for high-quality.

Wants to be informed of product origins.

Frustrations
e Lack of information on local products/services.
e Lack of access to local products/services.

Bio

A New Mexico Artisan consumer will use the tailored and
custom information posted on the website to learn more
about local products, services, and the artisans who make
them. They will learn about the processes, resources, and
practices employed by the artisan. This type of consumer
will value quality, unique, and environmentally friendly
products as well as learning about ways to give back to
the community. The will also use this website as a way to
purchase and access these products and services.

Motivation

Incentive

Growth

Social

Brands & Influencers

FARMERS MARKET

Preferred Channels

Traditional Ads

Online & Social Media

Referral

Guerilla Efforts & PR

£ NATURAL




Customer Landing
New Mexico Artisans

Pages
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= Mobile wireframe and landing page

example

- A/B testing landing page example



New Mexico Artisans

Example of Customer Landing Page

Welcome to Margie's Wholesale Greenhouse in the Heart of Corrales, NM

Call xox-x-x0 to schedule your greenhouse visit

Find Hundreds of Succulents

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua, Ut enim ad minim veniam, quis nestrud exercitation,

Welcome to Margie's Wholesale
Greenhouse in the Heart of Corrales, NM

Find Southwestern Annuals
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation

Find Various Jade Varieties
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation

Call xxx-xxx-xxxx to schedule your greenhouse visit.




New Mexico Artisans
Example of Customer
Landing Page - Mobile View

Welcome to Margie's
Wholesale Greenhouse
in the Heart of
Corrales, NM

Call xxx-xxx-xxxx to
schedule your

greenhouse visit

Welcome to Margie's
Wholesale Greenhouse in the
Heart of Corrales, NM

Find Hundreds of Succulents

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation.

Find Various Jade Varieties

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation.

Find Southwestern Annuals

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation.

Call xxx-xxx-xxxx to
schedule your greenhouse visit.




New Mexico Artisans
Example of Customer Landing Page - A/B Testing

Welcome to Margie's

Wholesale Greenhouse in the
Heart of Corrales, NM

s - M e aa~—— —— T,

your gr

Welcome to Margie's Wholesale
Greenhouse in the Heart of Corrales, NM
Call xxx-xxx-xxxx to schedule your greenhouse visit.

Find Hundreds of Succulents
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua

Ut enim ad minim veniam, quis nostrud exercitation,

Find Various Jade Varieties
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation

Find Hundreds of Succulents Find Various Jade Varieties Find Southwestern Annuals
Lorem ipsum dolor sit amet, consectetur adun;c:ng elit sed Lorem ipsum dolor sit amet, consectetur adupns(.:-ug elit, sed Lorem ipsum dolor sit amet, consectetur adzpvsc.ng elit, sed
do eiusmod tempor incididunt ut labore et dolore magna do ewsmod tempor incididunt ut labore et dolore magna do elusmod tempor incididunt ut labore et dolore magna
aliqua, Ut enim ad mimim veniam, quis nostrud exercitation aliqua, Ut enim ad minim veniam, quis nostrud exercitation aligua. Ut enim ad minim veniam, quis nostrud exercitation

Find Southwestern Annuals
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua

Ut enim ad minim veniam, quis nostrud exercitation,




Content
New Mexico
Artisans

Content Themes
Content Calendar

Content Audit




Content Themes

Artisan Local Local Handmade New Mexico
Products Farms Honey Products Gardening
Why is Why are local What does local Why handmade is What are the best
artisan farms important?  honey do for better. Or Why buy  greenhouses in
important? you? handmade ABQ?

products?

What are artisan
products?

Handcrafted

products near me.

Why support local
farms?

Local farms that
sell
produce.

Where to buy local
honey in NM.

Local honey vs.
store
bought.

Why handmade gifts

are the best.

Examples of

handmade products.

What kind of
plants grow best
in New Mexico?

Resources for New
Mexico Gardeners.




Content Calendar

= K B2B Content Calendar v ©

EXK- X

v Content Details ~

= Views fH All Content Details

T Content Title D4

What are New Mexico
Artisan Products and Why
1 are They Important?

Explore Local New
Mexican Farms & Learn

2 Why They Are So
Important

Where to Buy Local Honey
in New Mexico

Why Buy New Mexico
Handmade Products?

Companies
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LY

T Col...

Blog Post

Blog Post

Blog Post

Blog Post

Type

& W

v

0 Thumbnail

Content Leads

All Team )

CQ Search

)

Tr Keywords ... ® ¥

Artisan Products New
Mexico, Handmade
Products New Mexico,
Local Quality Products
New Mexico. Artisan

New Mexico Local
Produce, Local Farms
in New Mexico, Best
Farm Fresh Food in
New Mexico. Artisan

Local New Mexico
Honey, Local Honey,
Why Local Honey

New Mexico Artisan

o Products, New Mexico

Handmade Products,
Why Buy Hand Made
Products

Tr Description © ¥ it wod. ¥

Talk about what artisan products 2000
are and the value they bring to
the local community.

Showcase New Mexico Produce 2000
and Small Scale Farm and

Agricultural businesses as well as

Farm to Table

Talk about where to buy, share 1200
background on local producers,

and why local honey is better then

store bought honey.

Talk about the value of New 800
Mexico Artisans, what they offer,

and why handmade is an

important consideration in the

local economv.

< Company X

New Mexico Artisan

New Mexico Artisan

New Mexico Artisan

New Mexico Artisan

@ Hide columns
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07/15/2023

07/22/2023

07/29/2023



Content Audit

PS 1 looked at competitor websites

Ideas on
Organic Incoming Content Customer syndication
Target Keywords Content title Traffic Backlinks type* journey Last Updated Author Audit Action and
food and productive landscapes, DESIGNING AGRICULTURAL https://www _ediblenm.com/designing- Blog Explore 5-Jun-23 Robin Reuse productive
culture farmscape, south valley LANDSCAPES FOR HUMAN WELL- agricultural-landscapes-for-human-well-being/ landscapes
BEING
culure, business models, ABQ DESIGNING NEW DOWNTOWN https://www_ediblenm.com/designing-new- Blog Explore 1-May-23 Jennifer Reuse modern
design, living proper, Taproom, DESTINATIONS IN OLD downtown-destinations-in-old-downtown- design,
modern design DOWNTOWN SPACES spaces/ revitalization
food and wine and spirits, Q&A with Graham Unverzagt, https://lospoblanos.com/blog/ga-with-graham Blog Explore 2 Los Pablanos Reuse Local Wine
culture culinary and hospitality Assistant Sommelier
food and wine, winemaking, local Winemaking in the Land of https://thegrapevinemagazine .net/2023/01/win Blog Explore 11-Jan-23 The Grapevine Reuse Artisan
culture products, winery, rio Enchantment: Casa Rondefia’s emaking-in-the-land-of-enchantment-casa- Magazine Products
grande valley Unique Approach to Wine in New rondenas-unique-approach-to-wine-in-new-
Mexico mexico/
food and event space, winery, All About Us, Placitas Winery https://www _placitaswinery.com/about Webpage Explore ? Official Recycle Artisan
culture rustic, vineyards, Website Products,
stained glass, artists, 4- Magical Event
acre property, private Spaces

event rental
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Google Ads

Campaign

New Mexico Artisan

Ad Group

New Mexico Handmade
Products & Senvices

New Mexico Farm Fresh
Products and Culinary
Experiences

New Mexico Art, Glleries,
and Event Spaces

Keywords

* New MexicoApparel

* New MexicoHandmade

*  New Mexico Furnishings

* New MexicoHome Décor

* New Mexico Jewelry

*  New Mexico MetalWork

* NM Local Instruments

* New Mexico Summer Festivals
* New MexicoBeauty Products

* Local SkincareProducts

* New Mexican Handmade Cards
* New Mexican Textiles

* New MexicoBeer

* New MexicoWine

*  New Mexico Spirits

*  Local Beer, Wine, & Spirits

* localFarmtoTable

*  Best Authentic New Mexican Food

* lLocal FarmersMarkets

* LocalGreenhouses

*  LocalOrganic Food

* LocalHoney

* New Mexico Farms

* New MexicoRanches

* New MexicoGardening

* ArtisanRestaurants New Mexico

*  BestCulinary Experiences inNew
Mexico

* BestNew MexicanCuisine

* New MexicoWineries

* New Mexican Vineyards

* New Mexico Lavender

*  New Mexico (hillis

New MexicoArt

New Mexico Crafts

New Mexico Pottery

New Mexico Ceramics
Local Potteryand Ceramics
New Mexico Photography
New Mexico Paintings
Local Atists

Local Art

Local StainedGlass

Local Mosaics

Local Muralists

Mixed Media

New ArtGalleries

New Mexico Art Festivals
Local Art Shops

NM Local Performance Spaces
NM LocalMusic

LocalNM Festivals




Search Campaign

0 e Campaign

Budget Status

Optimization = Campaign

score type

O o m New Mexico Artisan

$2.80/day N4 Paused

0O e Ad group Campaign
(),
D o New Mexico Farm Fresh Products K MBS Aaiican

and Culinary Experiences

D o New Mexico Art, Galleries, and Event

New Mexico Artisan
Spaces

Ad

Campaign

—  Search

Ad group

D o New Mexico Handmade Products &
Services

—D

New Mexico Artisan

newmexicoartisan.com | Discover NM Farm
Fresh Food | Find NM Farmers & Ranchers +...
newmexicoartisan.com/nm-farm-fresh/prod...
Find the best New Mexican local food, season
by season. No adventure in New Mexico is...
View assets details

newmexicoartisan.com | Explore New Mexico
Art | Pottery, Ceramics, Clay Work +3 more
newmexicoartisan.com/nm-art/event-spaces
New Mexico offers exciting festivals, &

expositions in every field of human endeavor....

View assets details

newmexicoartisan.com | Discover NM
Handmade Gifts | Spanish & Native American...
newmexicoartisan.com/nm-handmade/prod...
From pifion coffee & Hatch green chile to hot
sauces and candies, shop Taste New Mexico...
View assets details

New Mexico Artisan

New Mexico Artisan

New Mexico Artisan

New Mexico Farm Fresh Products
and Culinary Experiences

New Mexico Art, Galleries, and Event
Spaces

New Mexico Handmade Products &
Services




Keywords

0O e Keyword Match type Ad group 0] e Keyword Match type Ad group O e Keyword Match type Ad group
Total: Keywords in your current view @ Total: Keywords in your current view @ Total: Keywords in your current view @
o New Mexico Art. Galleries, and Event <
Local Artists, Broad match & New Mexico Farm Fresh Products and i Prod
O e Spaces 0O e Local Honey Broad match Giionss Binditioous O e New Mexico Jewelry Broad match ::::::wu Handmade ucts &
9 3 New Mexico Art, Galleries, and Event S
O e Mixed Media Broad match New Mexico Farm Fresh Products and : B
Spaces 0O e Local Farmers Markets Broad match Coliiry Expariances O e Loval Skicare Prodocts wioadiviaich ::::::m Handmade Products &
New: Mexico Art, Galleries, and Event i
O e New Mexico Pottery Broad match ? ] New Mexico Farm Frash Products and
aces Local Beer Broad match 4 2 ico Handmade P
. O e Culinary Experiznces O @  LocalNMFestivals Broad match g::x"“ - Aot
New Mexico Art. Galleries, and Event 3
D o Local Art Broad match : o 5 New Mexico Farm Fresh Products and
Spaces O e Local Organic Food Broad match 5 N
Culinary Experiences O e NM Local Instruments Broad match :::i:lee:lco Handmade Products &
4 New Mexico Art, Galleries. and Event s
O e New Mexico Photography Broad match S ne O e New Mexico Beer ol indhik New Mesico Farm Fresh Products and )
Culinary Experiences . New Mexico Handmade Products &
O e NM Local Music Broad match S
New Mexico Art. Galleries, and Event .
O e New Mexico Art Broad match . i Newi Mexico Farm Frash Products and
t L e DN Sy Culinary Experiences New Mexico Handmade Products &
O e NM Local Performance Spaces Broad match R
3 L New Mexico Art, Galleries. and Event 3
O e New Mexico Ceramics Broad match 5 New Mexico Farm Fresh Products and
Spaces O e [New Mexico Ranches] Exact match Coliiary Expanancan = e
0O e New Mexican Handmade Cards Broad match semc::'m Hardms rod
New Mexico Art, Galleries, and Event <
O e Local Art Shops Broad match = . . New Mexico Farm Fresh Products and
Spaces 0O e New Mexico Spirits Broad match sl B asiiins ,
0O e New Mexican Textiles Broad match :::i:'::'m Hondmade Brodsmte s
2 Mew Mexico Art. Galleries, and Event -’
0O @  tocalMossics Brond matoh Spaces [ @  AnisanRestauranis New Mexico Broad match SelrMesn Fam Fosl Pokinman]
ulinary Experiences
O e New Mexico Apparel Brosdnstch ::::ee:lco Handmade Products &
b New Mexico Art, Galleries, and Event "
O e Local Muralists Broad match ' % 3 . New Mexico Farm Fresh Products and
Spaces O e Best Authentic New Mexican Food Broad match Bilnasy Exparsenses
[] @  NewMexico Beaury Products Broad match g HeodryleFroducteé
o New Mexico Art. Galleries, and Event 2
0O e Local Pottery and Ceramics Broad match " o " ’ New Mexico Farm Fresh Products and
Spaces 0O e Best Culinary Experiences in New Mexico Broad match ity Exparierios
O e MNew Marioo Eamishings Broad match New Mexico Handmade Products &
- N Services
s New Mexico Art. Galleries, and Event 3
O e Local Stained Glass Broad match Seavae O e Best New Mexican Cuisine Bisadoonich 2::“ :A;x;::;n:c::esh Products and
O e New Mexico Handmade Broad match NewMenco cohilicie i
. New Mexico Art, Galleries, and Event " Services
New Art Galleries Broad match New Mexico Farm Fresh Products and
O e i Spaces 0O e Local Farm to Table Broad match Guliosty Bipertencda
New Hhao i Oaliod dE O e New Mexico Home Décor Broad match g:w_Memcu Hipdenade Fynducts &
O e New Mexico Art Festivals Broad match g F A O e SR [P Fobr Broad mateh New: Mexico Farm Fresh Products and higir

Spaces

New Mexico Art, Galleries, and Event

Culinary Experiences

New Mexico Metal Work

New Mexico Handmade Products &
Services
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